
of Americans are 
spending more 
time on apps
because of the 
outbreak.

52 26% %
of Americans are 
spending more 
time using mobile 
devices since 
the start of the 
outbreak in the US.
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BACK 
TO SCHOOL

of US parents planned to do 
their back-to-school shopping in 
bigger market retailer stores. 

How to drive foot traffic  
to your stores and boost 
back-to-school sales

EVEN with uncertainties on state and school reopenings due to 
COVID-19, US adults are still planning to spend big on back-to-school 
shopping this year. 41% of US adults are planning to spend the same 
or more. 

• With S4M’s DCA tool, brands can target
customers within a short walk or drive time to
your location.

• Identify shoppers who are near your store, so
they choose your brand for their purchases.

• Only target states/cities where your store
locations are still open.

• Show users the nearest location, custom offers,
opening times, and available stock.

• Leverage creatives that can showcase opening-times
so your customers can choose less-busy times of the
day to visit.

In 2019, US back-to-school retail spending reached 
over  $26 billion.

Despite the growth in eCommerce shopping, most US 
parents still head out to brick-and-mortar locations for 
their back-to-school purchases. 

Shoppers planning to buy in-store. 

CLOTHING AND 
ACCESSORIES

ELECTRONIC 
GADGETS

COMPUTERS  
& HARDWARE 

only 23% planned to 
buy online

The largest portion of  
back-to-school budgets are 
expected to be spent during the 
first two weeks of August. Most US 
parents will have spent the majority 
of their back-to-school budgets by 
Labor Day.

1) Leverage mobile to reach US parents planning
their back-to-school shopping.

2) Increase store visits with a LOCAL approach.

3) Deliver impactful, relevant
messages with creative formats to
drive engagement.

BILLION
$9.5

CONTACT@S4M.IO

Start increasing consumer visits into your 
physical stores now!

DYNAMIC CREATIVES + CONTENT OPTIMIZATION

LOCATION TARGETING

https://www.s4m.io/
mailto:contact%40s4m.io?subject=
https://www.s4m.io/

